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What is your role within your company?

What is your age?
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261 Responses
Survey Sources: LinkedIn, Facebook, ReviewInc Blog,
WorldWidePanel, email lists
Responses: 346 total responses, but only 261
qualified respondents.

What type of industry is your company in?
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have?

30.0%

1000+

25.0%

100-999
11-99

20.0%

6-10
15.0%

2-5

1
0.0%

10.0%
20.0%

40.0%

60.0%
5.0%

$10,001$50,000,
17.5%

Pet Care

Childcare/Elderly Care

Hospitality/Hotel

Transportation Services

Legal Services

Entertainment/Recreation

Education

General Merchandise

Automotive

Real Estate

Manufacturing

Restaurant/Food Industry

$5,001$10,000,
12.4%

Construction/Remodeling

$50,001$100,000,
13.9%

$1,001$5,000,
15.5%

Health/Medical

Less than
$1,000,
14.3%

Marketing Services

Greater
than
$100,000,
26.3%

Other (please specify)

0.0%

Financial Services (i.e. Insurance,…

What is your annual marketing budget?

0.0%

Other (please specify)

Better Business Bureau

Billboards

Radio

Television

Telemarketing

Traditional Yellow Pages book

Sponsorships

Review Sites (i.e. Yelp, Google+, Yahoo…

Trade Shows

Direct Mail

Print (Newpapers/Magazines)

Direct Sales

Online Advertising (Banner Ads, Pay-per-…

Events

Search Engine Optimization (SEO)

Email Distribution List

Facebook/Twitter/LinkedIn/Pinterest

Company Website

Which of the following marketing activities do you use to promote your business?
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Select the top three most effective marketing activities for your business?
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How do you monitor your customer satisfaction?
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How do you currently monitor online reviews (i.e. Yelp, Google+, Yahoo Local, Angie's
List etc.) about your business?
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How important is it to your business to have good reviews?
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If your overall business rating went from a 3.5 star to a 4.5 star rating on review sites,
how much more revenue would you expect?
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If your overall business rating went from a 4.5 star to a 3.5 star rating on review
sites, how much revenue would you expect to lose?
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Key Conclusions
• By design, the survey started with general questions and did not
lead respondents to consider the importance or impact of
“reviews”. However, when prompted to respond about the impact
of reviews, respondents indicated a far greater value – both in
importance AND economic value.
• “Unprompted” - a significant gap exists between consumer attitude
towards reviews and business attitude towards review.
• In consumer studies, reviews have the most impact on business
selection yet, this survey shows that reviews are not yet top of
mind for business owners and executives.
• Expectations for increased revenue based on star rating
improvement were consistent with the Harvard Business School
study

RELATED CONSUMER SURVEY: If you were to
select a company to remodel or furnish your
home, what would you base your selection on?
• 1500 consumers surveyed
in July 2013 across across
the United States.
• Each answer choice order
was randomized for each
respondent
• Each respondent could
only choose ONE of the
responses thus forcing
them to choose the most
influential answer

Additional Surveys and Data
can be found at
www.reviewinc.com
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About ReviewInc

Woodbury University, based in Southern California,
provides an education focused on innovation, creativity,
and forward-thinking leadership. Students at Woodbury
benefit from a distinguished faculty that really cares, an
exciting curriculum tailored to fit individual career paths,
a charming campus, and an experience that prepares
them to make a difference in the real world. Woodbury
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ReviewInc is leading provider of Reviews
Management Services. ReviewInc’s growing
customer list includes major international chains,
brand auto dealers, dental, medical, travel, leisure,
property management, retail stores, restaurants,
legal services, country clubs and more. ReviewInc
is also committed to educating business owners
on the power and importance of reviews.
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